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Big Anniversaries This Year

Apollo 14

Scientific Instruments
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A Brand New Exhibit

Wa.nt to make an informed choice about
Window energy performance?

www.nfrc.org




Outreach at Trade Shows
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NFRC Newsletters
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Rebirth of the Retailer Program

Currently pursuing:

* 84 Lumber
* Home Depot

e Menards

Learn more about NF|

‘an Trust
te, and credible

e National Home Centers
 Parr

* Probuild

e Sutherlands
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Your Communications Team

Garrett Stone, Brickfield, Burchette, Ritts, & Stone, P.C.
gas@bbrslaw.com, 202-342-0800

Tom Herron, NFRC
therron@nfrc.org, 301-589-1776

Nathan Petrillo, Potomac Communications Group
npetrillo@pcgpr.com, 202-466-7391, x119
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Thank You!!!
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