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Hello everyone. 



I’m Tom Herron, Communications and Marketing Manager for NFRC. I wanted to take the next ten minutes to provide everyone with an update on what we’ve accomplished on the marketing and communications front in 2008. 



Media Outreach Activities 

35 Million+ Media Impressions 
-

 
Newspapers
- 123 articles in 42 states
- 55% of total coverage
- two languages

–

 
Magazines, journals
-

 
12 national placements

–

 
Industry trades, newsletters 

Common Topics
-

 
Energy efficiency

-

 
Green products

-

 
Home renovations
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One of the major components to our outreach campaign is working with the media. Together with Potomac, we  had another successful year in terms of media coverage. All told, NFRC appeared in articles in publications that reach 35 million people.

�We received a great deal of coverage in newspapers, slightly more than half of the total mentions NFRC received. Many times, reporters came to us for information or graphics. We also notice that home reporters often cite NFRC as a resource when asked by readers how to find new windows. 



The same goes for magazines and journals. NFRC is positioned as the “go to” source of information for stories on energy efficient fenestration products. 



We also received media coverage from the trades on the activities taking place at the membership meetings and stories based on press releases we sent out on various topics. 



The numbers continue to go up every year, but from a qualitative perspective we’re seeing well thought-out stories. 







Outreach Tools

Press releases 
-

 
10 year-to-date

-

 
Workshops

-

 
Personnel news

-

 
Speaking engagements

Interviews, Bylined Articles
-

 
Expert resource

Teaming with Window Film
-

 
NAPS article on film certification

-

 
50+ published
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We’ve been building up our communications toolbox this year. 



We increased the number of press releases and are on target to produce about one each month. We’ve announced NFRC staff news, grant information, meeting updates and events where we’ve exhibited or presented. This is one way to keep reporters informed and also to keep the press room up to date for visitors stopping by to see what we’re doing. 



For example, after the Fall meeting last year we sent out a press release announcing that NFRC had formed an Attachment Subcommittee and new task groups to explore new product ratings. The next day we received a call from Architect Magazine wanting to know more. We connected the reporter with Jim Benney and she went on to write a story. 



We also teamed with the window film industry earlier this year after the first films were certified. 



We put together an article aimed at homeowners about window film and NFRC certification. One of the messages we’ve always emphasized with the consumer audience is that NFRC ratings allow them to compare products on an “apples to apples” basis. This feature article did just that. 



It was distributed through a press syndicated named NAPS and picked up in papers throughout the country. To date, it’s been picked up nearly 50 places. 





Fact Sheet Updates

Fact Sheets Revamped 
-

 
IECC map updates

-

 
Paperless when possible

Tax Credit Renewed
-

 
Revived fact sheet

-

 
Plan to distribute in ‘09
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Another important piece of our toolbox is fact sheets. 



One of the updates was including the most current map of states that require NFRC certification.  We also resurrected the fact sheet explaining the federal tax credit that was part of the original Energy Policy Act of 2005. We’ll distribute that at shows we visit and to consumers through the media next year. 



Additionally, we’ve moved to more of a paperless approach at trade shows by packaging our materials on cds. We find that this practice is encouraged at many of the shows we attend.



And these fact sheets are available on the NFRC Web site so our members can download and use them as they see fit. We encourage you to take advantage.





NFRC News Now

New Live Meeting Site
-

 
www.nfrcnews.blogspot.com

-

 
Summer meeting debut

Content 
-

 
Meeting summaries

-

 
Photos

-

 
Opening session

-

 
Q&A

User Stats
-

 
899 page views, 460 unique

-

 
Visitors from 20 countries

-

 
Average visit 3:55
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At the summer meeting in Chicago we started a live meeting site on the Web. We saw this as a way to provide coverage of the meeting to folks that couldn’t attend and also members of the media. 



During the last meeting, we posted 23 entries. We’re doing the same, if not more, for this meeting. We’ll include photos, Q&A with NFRC leaders, summaries of subcommittee meetings, etc. 



During the last meeting we found that we were a source for the trade media and received some helpful feedback. Additionally, none of the trade reporters that usually attend the meetings were able to this time around. They checked in with us though and asked if we would continue the coverage on the Web. 



Since we launched the site, we’ve received about 900 page views – 460 of them unique. The majority of the visits were from the U.S. but a dozen came from Canada and a handful from Serbia and the UK and 20 other countries. 



While most viewed the site during the meeting and the week following, we’ve also noticed readers since. Most came from a google keyword search. 

�For example, “nfrc 400,” “nfrc cma,” and even “michael jordan + marvin windows.” 













http://www.nfrcnews.blogspot.com/


NFRC Newsletters

Insider 
– Membership news
– Pre/post member meeting

Update 
– Industry wide
– Quarterly distribution

Regulatory News
– Code-oriented
– 1-2 issues/yr

Upcoming Issues
– Member Spotlight
– We want to know your news!
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We’ve continued to produce our family of newsletters – Insider, Update and Regulatory News. 



Each has its own schedule and target audience. 



On average, the newsletters have about a 45% open rate – which is very high. Most associations are happy with 15-20 percent. We also have a high click through rate, in that the folks who are opening the newsletter are taking the time to read through it as well. The most popular newsletter content in 2008 has been the messages from NFRC leaders – the Chair’s Message and the Executive Director column – as well as the interview, Q&As we publish. 



That’s where you come in. We want to know what the members are doing and even have a column set aside each issue in the Insider for member news. 



We want to continue to grow the readership and any feedback or information you can provide us would be great. 



Outreach at Trade Shows

Trade Shows and Industry Events
–

 
International presence as well

–
 

Continuing education opportunities
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We’ve had a strong showing at industry events in 2008. 



This map shows where we’ve been in 2008 – from large trade shows to presentations to architectural firms for continuing education credits. As you can see we’ve been to Florida, the Northeast and Las Vegas quite a bit for events – it seems as Nebraska isn’t exactly a popular venue. 



To name a few of the places we’ve been, 



EduCode, Feb. 25-29, Las Vegas, Nev.

AIA National Convention, May 15-17, Boston, Mass.

Construct 2008, June 3-6, Las Vegas, Nev. 

Building Enclosure Science & Technology Conference, June 10-12, Minneapolis, Minn.

GlassBuild America, Oct. 6-8, Las Vegas, Nev.



NFRC is also busy on the international front. In fact, Jim Benney was in Australia in September to meet with the Australian Window Association and will be attending an expo in December in Dehli, India. 







Your Communications Team

Garrett Stone, Brickfield, Burchette, Ritts, & Stone, P.C.
gas@bbrslaw.com, 202-342-0800

Tom Herron, NFRC
therron@nfrc.org, 301-589-1776

Laurie Leopold, Potomac Communications Group
lleopold@pcgpr.com, 202-466-7391, x122
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It’s been a great year. If you have any questions about the Regulatory Affairs & Marketing Committee, please see Garrett or if you have any other questions about specifics please let me or Laurie know. 
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Thank You!!!

Regulatory and Marketing Committee
November 5, 2008 * Jacksonville, Fla.
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